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CAREER SUMMARY

Accomplished Public Relations professional who draws from experience as an Emmy award-winning reporter to provide
national and international media the enticing elements of a story that will sell. In previous position, regularly received 3
to 4 times the press mentions relative to the competition. Juggled demanding schedule of internal communications
strategic planning and production for a large corporation. Experienced at coaching senior executives and developing
effective strategies for press appearances. Examples of media placements: http://www.CustomWebsite

EXPERIENCE

Large Casino Director, Public Relations and Communications Sept. 2007 — Apr. 2008

Directed strategic planning and implementation of public relations programs to promote and advance company’s new $1B
casino/hotel/ 20K squate foot spa and 5 award winning restaurant complex in City. Chief spokesperson for propetty.
Corporate dictated layoffs of over 100 employees when the casino’s revenues were not meeting goal. Public Relations
function is now centralized in Las Vegas.

Public Relations
0 Increased press articles and mentions by over 600% vs. the previous year. Publications included:
0 National Coverage: The Wall Street Journal, New York Times, USA Today, National Geographic Traveler, Gourmet

Magazine, NW.A World Traveler.

0 Local/Regional Coverage: Michigan Blue Magazine, AAA Michigan Living, AAA NW Ohio Magazine, Chicago
Style Magazine, Lake Erie Living, Chicago Sun Times, Chicago Tribune, Cleveland Plain Dealer, Grand Rapids Press,
Kalamazoo Gazette, and Toledo Blade among other publications.

0 Produced 3 half-hour television infomercials to promote the property.

0 Uncovered unique press angles including a native City designer of the casino’s Grand Garden which earned the story
the cover of the Detroit Free Press’ Features section. Additional human interest stories profiled a former bank Vice
President, an 82 year-old World War II bomber pilot, and former Internist who were now card dealers at the casino.

0 Propelled hotel to award-winning status by identifying and submitting applications for key hotel industry awards:
Best New Development of 2007 from America’s Lodging & Investment Summit (ALIS); the industry’s premiere
hospitality event, and Top 10 New Luxury Hotels in 2007 by GAYOT.com.

0 Invited top-ranked morning drive-time radio hosts to a complimentary day at the casino, spa and restaurants.
Crisis Communication

0 In response to a customer service disaster the press was about to break, worked with the Hotel Director to offer the
patrons an extensive compensation package valued at over $1K. Successfully handling the customers and press
earned the casino over $100K in free publicity including the front page of the Dezroit News and ABC Business News.

0 Pro-actively avoided a potential catastrophe by drafting a statement in advance of a possible salmonella outbreak. No
customers came forward against the casino, and statement did not need to be used.

0 Responsible for rewriting the casino’s crisis communication plan to adapt to the logistics of the new facility.

Media Company; City, State Co-Owner Jan. 2006 — Aug. 2007

Coached small business owners and real estate agents to design their public relations strategies. Conducted press relations
campaigns for small business clients. Duties included writing ad copy, press releases, producing videos, op-ed pieces, podcasts
and media campaigns. Also generated blogs and blog mentions for clients.
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Ricoma Media Experience Continued

Public Relations

0 Advised a real estate client to include a Mercedes with the purchase of a home. Story was covered with a photo on
the front page of the Detroit Free Press’ Real Estate section (March 31, 20006), and home was sold within 2 days.

Large Corporation Managing Producer, Writer, Internal Communications Apr. 2000 — Mar. 2006

Managing producer for a daily television broadcast of company news and intranet web news page. Managed 5-6
writers/producers to complete 5-7 stoties per day. Allocated an annual budget of $460K, developed sctipts and coordinated
approval process. Supervised production of daily broadcasts and web stories. Produced and wrote videos for auto shows and
video news releases for national distribution. Responsible for budgeting video, hiring talent and coordinating shoot pre- and
post-production.

Internal Communications

0 Strategy was to ensure that the internal communications pieces were credible and relevant to employees at all levels of
the organization.

0 Streamlined video production by eliminating studio time and modifying the format. Changes resulted in a savings of
$500K annually. Additionally saved the department $25K annually by streamlining camera crew placements.

0 Identified unique communications opportunities by traveling to plants in North America and working with local
plant communications departments.

Crisis Communications

0 Served on a communications team during a sexual harassment incident in Chicago that became the focus of an NBC
Dateline report. Took the position that the company had made a mistake in how the case had been handled and
company did not receive any additional unfavorable press regarding the incident.

Large Corporation External Communications, Broadcast News Liaison Nov. 1995 — Apr. 2000

Broadcast liaison with National, Local and International electronic media. Coordinated and scheduled all National and
International press interviews between the company’s CEO and Vice Presidents for the 1996 and 1997 North American
International Auto Show in City.

Public Relations

0 Recognizing that the media is interested in technology angles, successfully pitched stories about the anti-aging suits
used by Ford engineers to simulate limited mobility when designing cars targeting the baby-boomer population, and
the run-flat tire first introduced by Ford.

Career Note: Additional professional background includes positions as a Media Trainer at Bock & Associates, Weekend
Weather Anchor/Reporter for WKBD-TV in Southfield, MI, Broadcast Coordinator for the Michigan Senate Republican
News Office in Lansing, MI, Press Secretary for the Bush for President Michigan Campaign, and a Reporter/Weekend News
Anchor for WILX-TV in Lansing, MI. Details available upon request.

EDUCATION and COMPUTER SKILLS

Currently a guest lecturer on Public Relations Strategies for U-M Dearborn and Michigan State University.
Mississippi State University, Starkville, MS Broadcast Meteorology Certificate
Central Michigan University, Mt. Pleasant, MI B.A. Communications

Microsoft Office: Word, PowerPoint and Excel. Experience with Photoshop and Illustrator



